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The Green Economy and the 
sustainability movement is no longer 
thought of as a passing fad. The trend 
toward corporate citizenship and
sustainable organizations continues to 
expand, with many organizations 
concluding that sustainably-driven 
practices can actually benefit the 
bottom line.

In short, this is the perfect time 
to pursue a career in this 
rapidly expanding field.

In-house sustainable 
initiatives

Active, passionate 
minds to guide their 
green strategy and 
community outreach

Offices are putting a far greater 
emphasis on:

Corporate and public sector 
leadership is on the hunt for:

Demand for 
Sustainability 
Experts



These positions are filled by people from a wide variety of backgrounds and experience 
levels, which opens the door to a broad pool of engaged, environmentally savvy 
professionals to step up and fill the gaps. Whether from within their own organization or 
by exploring a new path, experts in sustainability can have a distinct, immediate impact 
on business practices.
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As of 2014, 32% of sampled companies reported that they were seeking out 
dedicated sustainability professionals, and 20% of those are looking to fill entirely 
new positions within their business that they’ve only just created.
(GreenBiz Group, State of Green Business 2014)

Since 2005, there has been incredible growth in the number of companies seeking full-
time professionals specializing in the area of sustainability management.

... 32% of sampled companies 
reported that they were seeking out 
dedicated sustainability professionals...
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According to the GreenBiz State of Green Business 2014 report, 33% of corporate leadership 
worldwide is now actively pursuing sustainability within their organization, positioning green 
initiatives as a cornerstone of their overall strategy. 

As a result, experts in sustainability are becoming essential at every level of a company or 
nonprofit to coordinate initiatives, encourage employee engagement, and drive the movement 
towards greater corporate and community citizenship. 

These are just some of the most significant responsibilities that those with an advanced 
understanding of sustainability have taken on (according to the 2013 GreenBiz report) within 
an organization, each of them a significant component of implementing green business 
practices. 

What Sustainability Professionals Do



Strategy Development
This is where each and every innovative approach to sustainability takes shape: with skilled leaders guiding their 
organization towards particular milestones by clearly defining objectives and methodologies. Strategy development 
requires a complete understanding of company-wide operations and the latest techniques in reducing waste – whether 
in the office or elsewhere in the corporate structure, or both.

Reporting Environmental Data
As public concern over environmental stewardship grows, so will consumer support for companies that lead 
in this area, and unwillingness to buy from those who don’t treat natural resources with respect. Reporting 
carbon footprint, emissions, and resource usage data once your organization becomes sustainable can make 
an impact with both your customers and your stakeholders.

Energy Efficiency and Facilities Management
One of the most immediate ways that an organization can both benefit the environment and see reduced 
overhead costs is to cut energy consumption across their facilities. Professionals in sustainability provide 
insight into the latest technological innovations and process changes that can mitigate electricity usage and 
keep facilities running clean.

Working with Peers in Other Departments
Adopting sustainability initiatives is an organization-wide endeavor, and requires active communication 
and participation across every branch of a company. Coordinating this effort often falls to a dedicated 
sustainability manager, who ensures that all departments are well-educated on the details of new initiatives 
and what they mean for their daily operations, and that everyone understands the goals of each new practice.

Employee Education
Without employees that understand their role in an organization’s pursuit of a zero-waste environment, even 
the most moderate initiative can be hamstrung from the on-set. Distributing educational materials, communi-
cating with team leaders, or leading employee training sessions (when necessary) is often within the purview 
of a sustainability professional. 

Marketing to Internal Audiences
Employees who understand their role in the organization’s sustainability efforts may still require additional 
persuasion to encourage full participation. Creating and circulating messages that promote new initiatives can 
help ease the transition to more environmentally responsible policies and support increased employee buy-in.

Waste Management and Recycling
One of the simplest tasks typically facing a sustainability professional, overseeing recycling and waste 
management initiatives is a nonetheless important part of any organization’s push towards lowering their 
environmental impact. This includes policy development, promotion, and execution. 

Leading a Cross-functional Committee
In a company or nonprofit with numerous departments and competencies, a central, concentrated voice to 
foster increased cooperation can make a significant difference in the success of a sustainability strategy. 
Sustainability professionals often find themselves leading an assembled committee of department heads with 
varied accountabilities, facilitating teamwork across the organization.

Supporting External Marketing and Sales
When a new process or sustainable project succeeds, it can have a tremendous effect on consumer 
confidence and boost the organization’s image. Sustainability professionals will often be called upon to help 
support customer outreach and public relations, aiding in the promotion of their employer’s overall mission 
and commitment to sustainability.



How to Join the Field
As the field is relatively new, there’s no single path towards a career in sustainability, 
as of yet. In fact, green leaders emerge from a broad array of different academic and 
professional backgrounds. 

With the sheer number of unique opportunities available to those with knowledge of sustainable practices, 
this actually suits the field quite well. Impactful initiatives in sustainability often require the fruitful coordination 
of several departments and policymakers, necessitating perspectives from within all branches of the 
organization. An individual who can speak to both their area of working knowledge and the ways in which 
their processes could be made more environmentally sound can contribute a great deal to the creation and 
execution of new company- or organization-wide programs. 

As such, an applicant’s skills often supersede specific academic credentials in terms of priority for companies 
seeking a sustainability professional. This leaves positions in the field wide open to those who may not have 
the specifically noted educational qualifications for a given job, but wield a great deal of practical expertise.

This may be why business and management education remain such an integral part of a sustainability 
professional’s skillset. Businesses, after all, can’t afford to ignore the bottom line as they adopt new
strategies, neither can nonprofits afford to neglect direct knowledge of their remaining funds. Striking the 
balance between profitable and sustainable can be a daunting challenge, and one that demands a dynamic, 
flexible kind of leader.
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The future is certainly bright for 
both professionals in sustainability 
and the field itself. While no one 
knows exactly what form the future 
will take for this exciting, expanding 
field, here are just some of the latest 
trends in the industry that may 
affect the focus and capabilities of 
the industry.

The Future 
of Sustainability

The Intersection of Technology and Sustainability

Growing Interest in Supply Chain and Product Sourcing from Consumers

Leveraging Employees to Implement Sustainability

Increased Focus on Our Natural Resources

A Broader Definition of Sustainability

Across industries, technology is being utilized to find operation management efficiencies or drive sustainability into 
purchasing practices. These advancements allow companies to look at real-time data on a host of issues, such as carbon 
and water use, and make immediate recommendations that will conserve resources.

Whenever and wherever a consumer buys a product — be it a purse or a meal at Red Lobster — they want more information 
about its sources. Where did the product come from? Who made the product and what were their working conditions? Were 
there any environmental impacts in the production cycle? These are just some of the questions companies are now expected 
to answer readily.

Sustainability is less about the size of the staff and more about how people across the organization are embedding 
sustainability throughout their work. Environmental stewardship is even becoming a part of performance evaluations to drive 
sustainability throughout a business or nonprofit. This trend can be seen in action at companies like Shell and Intel.

As our growing global population consumes more food and energy, businesses are competing for fresh water. 70 percent of 
water is used for agriculture and 47 percent of the world’s population could be living under severe water stress by 2050. 
Water is critical to the broader economy because products, services, and jobs all depend on this natural resource. The concern 
over water supplies, among other resources, will have a significant impact on business practices in the coming years.

Creating a sustainable organization not only benefits the planet, but it also impacts people — from employees and consumers 
to partners and local communities. By evolving the way we view sustainability and breaking away from a narrowed focus on just 
the environment, we will move closer to a broader definition that forms the core of corporate responsibility. 



For more information about the Non-Credit Certificates in Sustainability Management, 
contact an Enrollment Representative at:

Phone: (866) 604-7790
Email: sustainability@colorado.edu

CU-Boulder’s Online Sustainability 
Management Certificate
The University of Colorado Boulder is poised to help professionals across the public 
and private sector greet this exciting future and develop their skills in sustainability 
with the online Non-Credit Certificates in Sustainability Management. 

Students learn from accomplished leaders with both practical and academic 
experience making the industrial world just a little bit greener. The program also 
emphasizes close interaction with peers and learning groups, while offering the added 
flexibility of being presented 100% online.

Connect with CU-Boulder





University of Colorado Boulder
University of Colorado Environment Center
207 UCB, UMC 355, Boulder, CO 80309-0207

t: (866) 604-7790

Consider the environment before printing.

Be
Boulder.


